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NAKIP M, YARAS E.
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20 - 21 May 2016, pp.51-55
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Riskten Kaginma Diizeyine Gore Tiiketicilerin Sanal Aligverise Yonelik Risk Algisinin ve Plansiz Sanal
Tiketim Egiliminin Farklhilagip Farklilagmadiginin Belirlenmesi
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Examining Consumer Perceived Risk Dimensions Related to Store Brands with Structural Equation
Modeling
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Brand Conscioussness And Confusion By Overchoice

YARAS E.,, akturan u.
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Succeeding in a Turbulent Global Marketplace: Changes, Developments, Challenges, and Creating Distinct
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Globalization, Transformation, and Quality of Life: The Proceedings of the 8th International Conference on
Marketing and Development, Thailand, Thailand, 4 - 07 January 2003, pp.98-106

Perakendeci Markal Uriinleri Satinalanlar1 Ayirmada Kullanilabilecek Temel Belirleyiciler
kurtulus k., kurtulus S., Yeniceri T., YARAS E.

6. Ulusal Pazarlama Kongresi, Erzurum, Turkey, 28 June - 01 July 2001, pp.199-209

Tiiketicilerin Perakendeci Markasi Tercihleri Uzerine Bir Pilot Arastirma

kurtulus K, kurtulus S., Yenigeri T., YARAS E.

5. Ulusal Pazarlama Kongresi, Antalya, Turkey, 16 - 18 November 2000, pp.349-372

Ailenin Satin Alma Kararlarinda Calisma Durumuna Gére Kadinin Roli

Nakip M., YARAS E.

4.Ulusal Pazarlama Kongresi, Turkey, 18 - 22 November 1999

Ailenin Satinalma Kararlarinda Calisma Durumuna Goére Kadinin Rolii

Nakip m., YARAS E.

4. Ulusal Pazarlama Kongresi, Hatay, Turkey, 18 - 20 November 1999, pp.246-257
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