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Education Information

Doctorate, Akdeniz University, Sbe, isletme Anabilim Dali, Turkey 2008 - 2014
Postgraduate, Akdeniz University, Sbe, Isletme Anabilim Dali, Turkey 2004 - 2008
Undergraduate, Bogazici University, Faculty Of Arts And Sciences, Ingiliz Dili Ve Edebiyati, Turkey 1999 - 2003

Foreign Languages

English, C1 Advanced

Dissertations

Doctorate, Reklama Yonelik Siiphenin Tiiketici Tutumlarina Etkisi, Akdeniz University, -, Business Administration, 2014
Postgraduate, Tiiketicilerin Perakendeci Markalarina Yonelik Tutumlari, Akdeniz University, Sbe, isletme Anabilim Dals,
2008

Research Areas

Social Sciences and Humanities, Management, Marketing

Academic Titles / Tasks

Assistant Professor, Akdeniz University, Serik Faculty of Business Administration, Department of Economics and Finance,
2017 - Continues

Research Assistant, Akdeniz University, Faculty of Economics and Administrative Sciences, Department of Business, 2007
-2014


tel:+90 242 712 5021
tel:+90 242 712 5025

ACademilc ana Aaministrative rxperience

Akdeniz University, Serik Faculty of Business Administration, 2018 - 2020

Advising Theses

Kiymalioglu A, The Relationship Between Brand, Product and Consumer Innovativeness: A Moderated Mediation Model,
Postgraduate, M.YAVUZ(Student), 2023

Published journal articles indexed by SCI, SSCI, and AHCI

L

Coalescence of CSR and happiness for corporate sustainability: a systematic review of literature
Kiymahoglu A., Yetkin Ozbiik R. M.
MANAGEMENT DECISION, vol.1, no.ahead-of-print, pp.1, 2023 (SSCI)

Articles Published in Other Journals

L

IL

1L

V.

VL

VIL

VIIL

IX.

How are ad scepticism levels of young consumers shaped? Testing with simultaneous quantile
regression analysis

KIYMALIOGLU A.

Business and Management Studies: An International Journal, vol.11, no.1, pp.66-80, 2023 (Peer-Reviewed Journal)
A SYSTEMATIC REVIEW OF FLOW THEORY: THE STATE OF THE ART IN MARKETING

KIYMALIOGLU A.

KAFKAS UNIVERSITESI IKTiSADI ve IDARI BILIMLER FAKULTESI DERGISI, vol.13, no.26, pp.1238-1273, 2022
(Peer-Reviewed Journal)

Segmenting and Profiling Online Shopping Consumers: How Do They Differ in Hedonic Shopping
Motivations?

Kiymalioglu A., Samsa C.

International Journal of Contemporary Economics and Administrative Sciences, vol.12, no.1, pp.225-242, 2022
(ESCD)

Tiirkiye’deki Pazarlama Yazinina Dair Bir inceleme

Kiymalioglu A., Aydin Unal D.

Eskisehir Osmangazi Universitesi Sosyal Bilimler Dergisi, vol.22, no.1, pp.161-172, 2021 (Peer-Reviewed Journal)
Ad Skepticism: How Does Its Interaction with Ad-Related Factors Affect Persuasion? Role of
Celebrity Endorser and Argument Quality

KIYMALIOGLU A., AKINCI S.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.13, no.1, pp.97-132, 2021 (Peer-Reviewed Journal)

"Miraculous Formula”: Revealing Deep-Seated Feelings of Vulnerable Consumers Raised by Infant
Formula Commercials

Kiymalioglu A., Oztiirk B. N.

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, vol.10, no.2, pp.219-264, 2018 (Peer-Reviewed Journal)

Miisteri Odaklilik ile Miisterilerin Bilgi ve Farkindalik Diizeyi Bazinda Ulkelerin inovasyon
Yetenekleri ve fhracat Performanslar1 Arasindaki iligki

Kiymalioglu A, 0z Y.

Pazarlama ve Pazarlama Aragtirmalari Dergisi, vol.11, no.22, pp.187-204, 2018 (Peer-Reviewed Journal)
Keeping Up With the Joneses - The Effect of Individual Cultural Values on Conspicuous Consumption
Kiymahoglu A., Yaras E., Aydin Unal D.

ISTANBUL HUKUK MECMUAS], vol.47, no.1, pp.88-100, 2018 (ESCI)

How golf players' satisfaction from golf experience predicts their loyalty intentions? Mediating role
of perceived value



XL

XIL

XIIIL.

XIV.

XV.

Akina S, Kiymalioglu A, Inana E. A.

INTERNATIONAL JOURNAL OF CULTURE TOURISM AND HOSPITALITY RESEARCH, vol.9, no.2, pp.117-132, 2015
(ESCI)

Ayrintilandirma Olasilig1 Modeli ve Uygulama Alanlar:

Kiymalioglu A.
Dokuz Eyliil Universitesi iktisadi ve idari Bilimler Fakiiltesi, vol.29, no.2, pp.167-203, 2014 (Peer-Reviewed

Journal)

Uluslararasi insan Kaynaklar: Yonetimi Alanindaki Giincel Egilimlerin Stratejik Yaklagimlar ve

Bolgesel Modeller Agisindan Degerlendirilmesi: 1998-2008 Kesitinde Bir inceleme

AKkar N,, Dirlik 0., Kiymalioglu A, Yurtseven 0., Boz H.

isletme ve Ekonomi Arastirmalar1 Dergisi, vol.2, no.4, pp.97-113, 2011 (Peer-Reviewed Journal)
Kruvaziyer Turizminde Turistlerin Tavsiye Niyetlerinde Destinasyon imajinin Etkisi

Atilgan Inan E.,, Akina S, Kiymalioglu A., Akyiirek S.

EGE AKADEMIK BAKIS, vol.11, no.3, pp.487-497, 2011 (Peer-Reviewed Journal)

Tiirkiye’de Pazarlama Alaninda Yapilan Calismalarin Diigiince Okullarina Gore Siniflandirilmasi
Atilgan Inan E.,, Akina S, Kiymalioglu A.

Pazarlama ve Pazarlama Arastirmalari Dergisi, vol.4, pp.83-104, 2011 (Peer-Reviewed Journal)

A Content Analysis of Factors Affecting New Product Development Process

Atilgan inan E,, KIYMALIOGLU A., AKINCI S.

Isletme ve Ekonomi Arastirmalar1 Dergisi, vol.1, no.3, pp.87-100, 2010 (Peer-Reviewed Journal)

Pazarlama literatiiriinde hizmet kalitesi kavraminin diinii ve bugiinii

AKINCI S, Atilgan inan E., AKSOY §., KIYMALIOGLU A.

Hacettepe Universitesi iktisadi ve Idari Bilimler Fakiiltesi Dergisi, vol.27, no.2, pp.61-82, 2009 (Peer-Reviewed

Journal)

Books & Book Chapters

L

IL

11

IV.

VL

VIL

Pazarlamada Yeni Bir Deger Yaratma Araci: A¢gik inovasyon

KIYMALIOGLU A.

Gazi Kitabevi, 2023

Impact of Digital Transformations on Corporate Social Responsibility (CSR) Practices in Turkey: A
Study of the Current Environment

Kiymalioglu A.

in: Digital Transformation and Innovative Services for Business and Learning, Sandhu K,, Editor, Ig1 Global
Publications, Pennsylvania, pp.102-118, 2020

To Believe or Not to Believe: A Review of Ad Skepticism

KIYMALIOGLU A.

in: Social Sciences Researches in the Globalizing World, Recep Efe, Editor, St. Kliment Ohridski University Press,
Sofya, pp.813-821, 2018

Is Etigi ve Kurumsal Sosyal Sorumluluk

KIYMALIOGLU A.

in: Insan Kaynaklar1 Yonetimi, Tozkoparan, G. ve Colak, M., Editor, Nobel Yaymn Dagitim, Ankara, pp.24-39, 2017
Regresyon Analizinin Temelleri

KIYMALIOGLU A.

in: Pazarlama Arastirmasi, Demirci-Orel F., Editor, Nobel Yayin Dagitim, Ankara, pp.378-403, 2015

Planli Davranis Teorisi

Akina S., Kiymalhoglu A.

in: Pazarlama Teorileri, Yagc1 M.I,Gabuk S., Editor, Media Cat Kitaplari, Istanbul, pp.385-418, 2014
Uluslararasi Pazarlarda Uriin

ATILGAN INAN E, KIYMALIOGLU A., AKSOY §.



in: Uluslararasi Pazarlama, Aksoy, S., Baris, G., Editor, Anadolu Universitesi Yaymevi, Eskisehir, pp.92-108, 2013

Refereed Congress / Symposium Publications in Proceedings

L

IL

IIL

Iv.

VL

VIL

VIIL

IX.

A Research on Cause and Brand Fit

Kiymalioglu A.

6. INTERNATIONAL SOCIAL SCIENCES AND INNOVATION CONGRESS, 25 - 26 February 2023, pp.89
Determinants of Panic Buying Behaviour during Covid-19 Pandemic

Kiymalioglu A.

25. Pazarlama Kongresi, Ankara, Turkey, 30 June - 02 July 2021, pp.53-61

Miisteri Odaklilik ile Miisterilerin Bilgi ve Farkindalik Diizeyi Bazinda Ulkelerin Inovasyon
Yetenekleri ve ihracat Performanslar: Arasindaki iligki

KIYMALIOGLU A, 0Z Y.

22. Pazarlama Kongresi, Trabzon, Turkey, 28 - 30 September 2017, pp.103-119

Customer Satisfaction in Airport Retailing

AKSOY S., AKINCI S, KIYMALIOGLU A., OZTURK B. N., AYDIN UNAL D.

International Research Conference on Business and Economics, Semarang, Indonesia, 28 - 30 June 2013, pp.44-54
Universite Ogrencilerinin Cep Telefonu Operatdrii Degistirme Niyeti

Akina S., Atilgan-inan E., Oztiirk B. N., AYDIN UNAL D., Kiymalioglu A.

16. Ulusal Pazarlama Kongresi, Istanbul, Turkey, 22 - 25 November 2011, pp.120-125

Attitudes of Consumers towards Private Label Products

Kiymalioglu A, Atilgan Inan E., Akina S.

20th Annual World Business Congress, Poznan, Poland, 3 - 07 July 2011, pp.140-145

Is There an Interaction Between Strategic Management and Marketing?

Aydin D,, Dirlik 0., KIYMALIOGLU A.

20th Annual World Business Congress of the International-Management-Development-Association, Poznan,
Poland, 3 - 07 July 2011, vol.20, pp.344-350

Tiirkiye’de Pazarlama Alaninda Yapilan Calismalarin Diigiince Okullarina Gore Siniflandirilmasi
ATILGAN iNAN E., KIYMALIOGLU A., AKINCI S.

15. Ulusal Pazarlama Kongresi, Aydin, Turkey, 26 - 29 October 2010, pp.95-109

A Descriptive Study of Determinants Concerning Physician Preference of Pharmaceutical Marketing
ATILGAN INAN E, AKINCI S, KIYMALIOGLU A., ERDOGAN AKTAN H.

Ankara University International Conference on Marketing and Entrepreneurship, Antalya, Turkey, 6 - 09 April
2009, pp.828-836

Corporate Social Responsibility: Cases in Turkey

KIYMALIOGLU A, ATILGAN INAN E., AKINCI S.

Strategic Management Conference, Antalya, Turkey, 21 - 23 June 2007, pp.906-914

Activities in Scientific Journals

Economics, Management and Administration, Committee Member, 2023 - Continues

Eskisehir Osmangazi Universitesi Sosyal Bilimler Dergisi, Publication Committee Member, 2022 - Continues

Scientific Refereeing

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, National Scientific Refreed Journal, November 2022
AKDENIZ IIBF DERGISI, National Scientific Refreed Journal, September 2022
Tiiketici ve Tiiketim Arastirmalar1 Dergisi, National Scientific Refreed Journal, February 2022



AKDENIZ IIBF DERGISI, National Scientific Refreed Journal, August 2021

Tiiketici ve Tiiketim Arastirmalar1 Dergisi, National Scientific Refreed Journal, April 2021

International Journal of Contemporary Economics and Administrative Sciences, Other Indexed Journal, November 2020
Tiiketici ve Tiiketim Aragtirmalar1 Dergisi, National Scientific Refreed Journal, February 2020

Tiiketici ve Tiiketim Arastirmalar: Dergisi, National Scientific Refreed Journal, December 2018

Project Supported by Higher Education Institutions, July 2018

Project Supported by Higher Education Institutions, July 2018

Metrics

Publication: 34
Citation (WoS): 14
Citation (Scopus): 11
H-Index (WoS): 2
H-Index (Scopus): 1

Congress and Symposium Activities

16. Arastirma Yontemleri Semineri, Attendee, Antalya, Turkey, 2020

Pazarlama Arastirmalarinda Alternatif Yontemler V, Attendee, izmir, Turkey, 2015
Nitel Aragtirma Yontemleri Calistayi, Attendee, Antalya, Turkey, 2014

Pazarlama Aragtirmalarinda Alternatif Nicel Yontemler, Attendee, izmir, Turkey, 2011
Marka Yonetimi ve Markalasma, Attendee, Antalya, Turkey, 2010

Research Methods and Analysis Techniques Seminar, Attendee, Antalya, Turkey, 2009
Arastirma Metodolojisi Semineri, Attendee, Antalya, Turkey, 2008
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